
SOCIAL ENTERPRISE
Tips for your brand and social learning in LinkedIn

Roman Suk,  Sales2Win



LinkedIn vision for 10 years

414 mil       8,7 mil       1+ mil           4,2k             28k            44 bil



The Opportunity is huge



EXAMPLES (Basics)

 Company page






 Connection to individual profiles




Employee opinion matters
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Source: Edelman Trust Barometer, 2005 and 2015 - Trusted source when making opinion about the company.
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EXAMPLES (Engagement)

 LikedIn Lookup

Your employee libary

www.linkedin.com/lookup 




 Connecting to the right people



Dziękujemy!

roman.suk@sales2win.eu 
https://cz.linkedin.com/in/r

omansuk


	Slide1
	Slide2
	Slide4
	Slide5
	Slide6
	Slide11
	Slide3

